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ABOUT FAIRTRADE
Fairtrade is a global organization working to secure a better deal for farmers and workers. Fairtrade
believes that trade can be a fundamental driver of poverty reduction and greater sustainable
development, but only if it is managed for that purpose, with greater equity and transparency than
is currently the norm. People can overcome disadvantage and marginalisation if they are empowered
to take more control over their work and their lives and can gain access to mainstream markets under
fair trading conditions.
Fairtrade also believes that people, businesses and civil society institutions in the developed world
are supportive of trading in this way. This is particularly the case when they understand the needs
of producers and the opportunities that Fairtrade offers to change and improve their situation.
The FAIRTRADE Mark is the most widely recognised ethical mark globally. The Mark represents a message
of impact and empowerment of cotton producers, helping them to create better lives for their families and
communities.
Fairtrade’s vision

About these guidelines

Fairtrade’s vision is for a world in
which all producers can enjoy secure
and sustainable livelihoods, fulfil their
potential and decide on their future.

These guidelines are here to
provide direction on how to use the
FAIRTRADE Cotton Mark. They have
been created to protect the integrity
and values of Fairtrade and designed
as a detailed reference resource.

or further advice on the use of the
FAIRTRADE Cotton Mark is needed,
please use the contact details on the
last page of these guidelines. The
instructions given in these guidelines
must be adhered to.

These guidelines contain sections that
indicate most types of packaging and
also some examples of promotional
usage, but they cannot cover
everything. If clarification of any point

The following terms are used
throughout the document:
Must – compulsory
Should – recommended, best practice
May – optional

Our aspiration is to transform global
trade by promoting fairer trading
conditions and to be the guiding light
for sustainable development.

FAIRTRADE Cotton Mark Guidelines
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THE FAIRTRADE TRADEMARKS

The FAIRTRADE Cotton Mark

The FAIRTRADE Cotton Mark signifies that
a pure cotton product is made with 100 %
Fairtrade certified cotton. In the case of
mixed textiles, the Mark means that all the
cotton contained in the product is Fairtrade
certified but other textiles in the composition
are not. The FAIRTRADE Cotton Mark
refers exclusively to the identified cotton in a
product, not to the finished product itself.

The FAIRTRADE Cotton Mark

The FAIRTRADE Program Mark

The FAIRTRADE Cotton Mark signifies
that the cotton in the product is
Fairtrade certified

The FAIRTRADE Program Mark for
Cotton signifies that the brand or
company has purchased a certain
volume of cotton as Fairtrade

The FAIRTRADE Program Mark
for Cotton

The FAIRTRADE Program Mark for Cotton
signifies that a certain volume of cotton has
been purchased as Fairtrade. Companies
and brands achieve volume purchases,
but products are not labelled in the
traditional way.
With Fairtrade Programs cotton farmers
are offered new market opportunities and
the potential to deliver major impact in their
farms and community. Simultaneously,
companies are offered a different way to
engage with Fairtrade to support their
sustainable commitment.
For more information about the Fairtrade
Program for Cotton please refer to the
Fairtrade Cotton Program Guidelines or
visit info.fairtrade.net/program

© Fairtrade International 2015
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PART ONE
BASIC GUIDELINES
This section gives an overview
of how the FAIRTRADE Cotton
Mark must be used.
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FAIRTRADE COTTON MARK
BASIC ELEMENTS

BASIC ELEMENTS
Clear space

To preserve the visual independence of the
FAIRTRADE Cotton Mark when placed next
to text or graphics, a clear space must be
maintained around it; this space must be
equal to half the width of the Mark, defined
as X and not less than 25 % of the width,
when space is limited.

Clear space and elements

Minimum and maximum size

Format (item size)

Roundel

Minimum and maximum size

The FAIRTRADE Cotton Mark must be
used in a size that is in proportion to the
dimensions of the packaging or promotional
item. This size guide has been designed
to select the recommended Cotton Mark
size for various items. As a general rule,
the Mark should not be reproduced at a
width below 7 mm; the wordmark must
always be legible.

Colours

When reproducing the colour version of
the FAIRTRADE Cotton Mark, the colours
specified here must be used. Accurate
representation of these colours is crucial
to enhancing consumer recognition of the
Mark on packaging.

© Fairtrade International 2015

FAIRTRADE
Cotton Mark
Wordmark
Tab
½X
½X

X

Maximum size Minimum size
(width of Mark) (width of Mark)

A1 (594 × 841 mm) 66 mm

60 mm

A2 (420 × 594 mm) 46 mm

42 mm

A3 (297 × 420 mm) 33 mm

31 mm

A4 (210 × 297 mm) 21 mm

19 mm

A5 (148 × 210 mm) 15 mm

13 mm

A6 (105 × 148 mm) 15 mm

13 mm

A7 (74 × 105 mm)

13 mm

11 mm

A8 (52 × 74 mm)

11 mm

7 mm

Colours

Fairtrade Sky Blue
PMS 306 C

Fairtrade Leaf Green
PMS 382 C

Fairtrade White
–

Fairtrade Black
PMS Process Black C

PMS 306 U
CMYK 79.0.7.0
RGB 0.185.228
Web #00B9E4

PMS 380 U
CMYK 28.0.92.0
RGB 190.214.0
Web #BED600

–
CMYK 0.0.0.0
RGB 255.255.255
Web #FFFFFF

PMS Process Black U
CMYK 50.50.50.100
RGB 30.30.30
Web #1E1E1E

FAIRTRADE Cotton Mark Guidelines
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FAIRTRADE COTTON MARK
VERSIONS OF THE COTTON MARK

INTERNATIONAL VERSIONS
The FAIRTRADE Cotton Mark is available in
Colour and Black & White versions.

The FAIRTRADE Cotton Mark

The use of the full colour version of the
Mark is strongly recommended. The Black
& White Mark should only be used as an
exception.
The FAIRTRADE Cotton Mark files provided
by Fairtrade are the only versions that can
be used. Other colours must not be used
and no adaptations of any kind are allowed.
To request an Illustrator EPS file of the
FAIRTRADE Cotton Mark, see the last page
for contact details.

© Fairtrade International 2015

Colour Mark

Black & White Mark

Full colour, CMYK or Pantone

Black only, white is visible

EPS files:

EPS file:

FMC_CMYK
FMC_PMS

FMC_BW

FAIRTRADE Cotton Mark Guidelines
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FAIRTRADE COTTON MARK
VERSIONS OF THE COTTON MARK

COUNTRY-SPECIFIC
MAX HAVELAAR VERSIONS
The FAIRTRADE Cotton Mark with a
strapline indicating members of the ‘Max
Havelaar’ movement is also available in
Colour and Black & White versions.

The FAIRTRADE Cotton Mark

These versions of the Cotton Mark may only
be used for products sold primarily in The
Netherlands , France and Switzerland.
The information on the previous page also
applies.

© Fairtrade International 2015

Colour MH Mark

Black & White MH Mark

Full colour Max Havelaar Mark,
CMYK or Pantone

Black only, white is visible

EPS files:

EPS file:

FMC_MH_CMYK
FMC_MH_PMS

FMC_MH_BW

FAIRTRADE Cotton Mark Guidelines
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FAIRTRADE COTTON MARK
VERSIONS OF THE COTTON MARK

LIMITED USE VERSIONS
The Black Mark and White Mark have
been created as an exception when the
overall printing is restricted to one colour
and that colour is black or white. Use of
the full colour version of the FAIRTRADE
Cotton Mark is still strongly recommended,
whenever possible.

The Black and White FAIRTRADE Cotton Marks

Printing on coloured background

Both Marks may be printed on a neutralcoloured background provided there is
sufficient contrast between the background
colour and all the elements of the Mark.

© Fairtrade International 2015

Single colour Mark

Single colour MH Mark

Single colour Mark

Single colour MH Mark

Single colour Black Mark

Single colour Black
Max Havelaar Mark

Single colour White Mark

Single colour White
Max Havelaar Mark

EPS file:

EPS file:

EPS file:

EPS file:

FMC_Black

FMC_MH_Black

FMC_White

FMC_MH_White

FAIRTRADE Cotton Mark Guidelines
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FAIRTRADE COTTON MARK
BACKGROUND COLOURS

PLACING THE MARK
ON A BACKGROUND
The FAIRTRADE Cotton Mark must always
be clearly visible and not be obscured by
any other graphic or background pattern.
The full colour FAIRTRADE Cotton Mark
on white and light backgrounds can be
used as is, but when the Mark is applied on
mid-tone and dark backgrounds, a white
semi-transparent or solid rectangle can be
applied behind the Cotton Mark, extending
around it 1/4 of X, the Cotton Mark’s width.
When applying the FAIRTRADE Cotton
Mark on busy backgrounds, the colours
present (i.e. white, light, mid-tone or dark)
will determine how to apply the FAIRTRADE
Cotton Mark.

Full colour version on light
background

Colour version on a darker, busy
background, applied on a semitransparent or solid white rectangle

Applied on busy or dark
background

Colour version on a dark colour
background applied on a solid
white rectangle
© Fairtrade International 2015
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FAIRTRADE COTTON MARK
MAINTAINING THE MARK

INCORRECT USE OF THE
MARK
The Black Cotton Mark and the White
Cotton Mark must not be printed onto
patterns, busy or bright background
colours.

What to avoid

Principles on this page also apply to the
Max Havelaar country versions.

The Black/White Cotton Mark
must not be applied to bright
coloured backgrounds.

© Fairtrade International 2015

The Black/White Cotton Mark
must not be placed on busy or
patterned backgrounds.

The white colour in the White
Cotton Mark must not be
reversed.

The Cotton Mark can only be
in black or white, no other solid
colours.

FAIRTRADE Cotton Mark Guidelines
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FAIRTRADE COTTON MARK
MAINTAINING THE MARK

INCORRECT USE OF THE
MARK
It is important that the appearance of the
FAIRTRADE Cotton Mark is protected. The
Mark must never be altered, recreated or
distorted in any way. This includes adding,
removing or translating any element of the
Mark.
The Mark files provided by Fairtrade
International are the only versions that can
be used.

© Fairtrade International 2015

The Cotton Mark must not be
redesigned in any way

The Cotton Mark must not be
removed from its holding shape

The Cotton Mark must not be
incorporated into a design

The Cotton Mark must not be
tilted on an angle

The Cotton Mark must not be
stretched or skewed out of
proportion

The colours and type must
never be changed

FAIRTRADE Cotton Mark Guidelines
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PACKAGING GUIDELINES

PART TWO
PACKAGING AND
LABELLING GUIDELINES
This section gives information
of how the FAIRTRADE Cotton
Mark must be used on product
packaging and labelling.

12

PRODUCT PACKAGING
OVERVIEW

The following pages outline the rules
that must be followed when using the
FAIRTRADE Cotton Mark and the name
Fairtrade on any product packaging tool,
e.g. individual packaging, swing tags,
hang tags, wrappers, etc.

Compulsory elements

Optional elements

Brand hierarchy

When placing the Cotton Mark on product
packaging, it is important that consumers
are clear about the role of the Mark in
relation to the company branding. The
FAIRTRADE Cotton Mark must never
appear on packaging of unbranded retail
products.

Brand name
Product title

Compulsory elements

The brand name, product title, FAIRTRADE
Cotton Mark and the Fairtrade Statement
including the URL are compulsory; the
Cotton Mark must be on the front of pack,
the Statement may be on the front, back
or side. If the product is made of mixed
materials, the Fairtrade Cotton component
must be identified. See page 19.
Note: Some Fairtrade National Organizations
require a compulsory licensee or company
code to be printed on all packaging or
labels, see contact details on the last page.

Optional elements

An optional Fairtrade Statement from
page 21 may also be used. A sub-brand or
product descriptor are also optional.

© Fairtrade International 2015

Fairtrade Statement
with URL

Optional Fairtrade
Statement

FAIRTRADE
Cotton Mark

The compulsory and optional
elements may be combined on the
front of the packaging, tag or label.

FAIRTRADE Cotton Mark Guidelines
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PRODUCT PACKAGING
APPLICATIONS

PRODUCT PACKAGING
The FAIRTRADE Cotton Mark must be on
the product in the retail environment, either
printed on the packaging or applied onto
swing tags, adhesive labels or wrappers.
The Mark must not be printed, sewn or
stitched onto the outside of the product
itself.

Product title

All of the cotton is
Fairtrade certified and
sourced from Fairtrade
producers.

Brand hierarchy

Visit
www.info.fairtrade.net

The brand hierarchy applies, the company
brand is to be more prominent than the
Cotton Mark.

Compulsory elements

The compulsory elements shown on page 13
must be present on the packaging items.

Packaging:
boxes, cartons

Packaging:
bands, wrappers

The Fairtrade Statement (see page 21) may
be placed on the front next to the Mark
or on the back or side of packs and on the
back of tags.

Exception

On swing tags, both the Cotton Mark and
Fairtrade Statement may be placed on the
back of the tag.
Note: This page shows only the Fairtrade
elements on pack. Other required
information such as composition labels
or texts are not depicted.

© Fairtrade International 2015

Product title
All of the cotton is
Fairtrade certified and
sourced from Fairtrade
producers.

Swing tags
and similar

Visit
www.info.fairtrade.net

FAIRTRADE Cotton Mark Guidelines
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PRODUCT PACKAGING
APPLICATIONS

MIXED MATERIAL
PRODUCTS

Product title

All of the cotton used in a finished product
must be Fairtrade, irrespective of the total
cotton percentage contained in the product.

Mixed material products

In the case of mixed material products, only
the component made with Fairtrade Cotton
must be identified with the FAIRTRADE
Cotton Mark and the Fairtrade descriptor,
for example:

Product title

• Duvet outer cover made of
Fairtrade Cotton
• Sports shoe textile components
made of Fairtrade Cotton
• Jacket inner lining made of
Fairtrade Cotton.
The components made of
Fairtrade Cotton must be specified
on packaging, next to the Mark

Only the Fairtrade Cotton percentage must
be identified with the Mark and the word
Fairtrade.

The component made of
Fairtrade Cotton must be
specified on packaging,
next to the Mark

© Fairtrade International 2015

Outer cover:
Fairtrade
cotton

Outer cover:
Fairtrade
cotton

FAIRTRADE Cotton Mark Guidelines
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PRODUCT PACKAGING
SHELF AND
OUTER PACKAGING

SHELF PACKAGING AND
OUTER PACKAGING
The FAIRTRADE Cotton Mark may be
printed onto shelf-ready packaging (SRP)
and transport boxes provided the hierarchy
rules are followed and all compulsory
elements are present. Brand and product
title are compulsory, as well as the
FAIRTRADE Mark. If the product has mixed
content, the Fairtrade component must be
identified. In a retail environment, the Mark
is to be applied to the front face, i.e. in the
consumer’s line of vision.

Shelf-ready packaging

To promote Fairtrade Cotton products
in-store, printing the Mark on shelf-ready
packaging (SRP) is highly recommended
when the Cotton Mark on the individual
products is obscured by the SRP. This type
of packaging may only contain products
made with Fairtrade Cotton and carry the
Cotton Mark. The Mark does not need
to be printed on the unit if at least one
FAIRTRADE Cotton Mark on a product
within the unit is visible.

The Cotton Mark on shelfready packaging must be in
the consumer’s line of vision.
Multiple use of the Mark on
SRP units is optional.

When the Mark is visible inside
an SRP unit, it’s optional to also
apply it to the unit.

Exception

If the outer packaging is only used for
transport and not for display in the shop,
the use of text without the Cotton Mark is
acceptable eg. “T-shirts, 100 % Fairtrade
cotton”. “Duvets, outer cover 100 %
Fairtrade cotton”.

© Fairtrade International 2015

Exception: No Cotton Mark on
transport packaging, the
Fairtrade Cotton component
must be identified
FAIRTRADE Cotton Mark Guidelines
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PRODUCT LABELLING
PERMANENT LABELS

PERMANENT LABELS
The FAIRTRADE Cotton Mark may be
printed, embroidered or woven into a
label or applied to a heat seal, for use
inside Fairtrade Cotton items. However,
the FAIRTRADE Cotton Mark must not be
printed, sewn, stitched or used on a label
on the outside of the product itself.
The Cotton Mark is compulsory. It must not
appear as a brand or the brand owner. In
order for permanent labels with the Mark
to be applied to products there must also
be a brand name present, e.g. on another
permanent label or printed or stitched onto
the product.

Inner sewn-in label applied
to a shirt made from 100 %
Fairtrade Cotton

Exception

The Cotton Mark may only be used on a
label on the outside when the item is made of
100 % Fairtrade Cotton and there is a brand
name clearly visible. The Cotton Mark label
must only be attached as a ‘flag’ into the
outside side seam. The FAIRTRADE Cotton
Mark must not be printed or embroidered
directly onto the outside of an item; when the
Cotton Mark is on a label, the label must not
be stitched flat onto the outside of the item.
All the elements of the FAIRTRADE Cotton
Mark including the colours must be rendered
accurately and not altered.

Label sewn into the side seam
of a 100 % Fairtrade Cotton
branded bag

Cotton Mark label under
the brand label

The fibre composition (page 18) and care
instructions may be placed on the other side
of the permanent labels.
© Fairtrade International 2015
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PRODUCT LABELLING
FIBRE COMPOSITION
LABELS

“Fairtrade certified cotton” or “Fairtrade
cotton” are not on the list of legal fibre
definitions in the EU. Therefore there are
restrictions as to how they can be used on a
composition label.

FIBRE COMPOSITION LABELS

The words “Fairtrade certified” or “Fairtrade”
may only be added to the composition label
when the words are situated directly after or
underneath the cotton composition and are
set in the same typeface.
Example, 100 % Cotton, Fairtrade certified.
The use of words only applies when there is
also a label with the Cotton Mark attached
to the item.

Example: no use of the name
Fairtrade

Example: use of the name Fairtrade
only when the FAIRTRADE Mark is
present on the same or another label

“Fairtrade certified cotton” must not
be used on the composition label

Multiple fibre items

The current minimum percentage of
Fairtrade cotton in a product must be
at least 50 % of the total finished fabric
and is defined the International Fairtrade
Cotton Policy (TBC). This means that a
product may be made of a minimum of
50 % Fairtrade cotton and 50 % of another
material or materials.
The consumer must be aware at point of
selection that the item is not 100 % Fairtrade
cotton so the label needs to identify the
overall cotton percentage while the Cotton
Mark and the word Fairtrade are only used
to identify the Fairtrade cotton percentage.

© Fairtrade International 2015

The fabric content made of Fairtrade
Cotton must be specified on the label
or packaging

Exception for labels only: A white
keyline of 1/5 of X can be added around
the FAIRTRADE Mark and the tab when
the Cotton Mark is applied to dark
labels.
FAIRTRADE Cotton Mark Guidelines
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PRODUCT NAMING AND
CLAIMS

PRODUCT NAMING
Since only the seed cotton is Fairtrade
certified and not the whole finished product,
“Fairtrade” must not be used as part of the
product title e.g. “Fairtrade jeans”.

Company and product claims

Text that implies more than Fairtrade can
verify, that misleads consumers about the
Cotton Mark or Fairtrade Standards, or
which may have the effect of devaluing the
Mark, is not acceptable. In the copy, there
must be no statements about Fairtrade and
the Cotton Mark that imply product quality
claims.

© Fairtrade International 2015

PRODUCT NAMING

COMPANY AND PRODUCT CLAIMS

Acceptable product naming

Acceptable claims

Jeans made with Fairtrade Cotton

We offer products made with Fairtrade Cotton!

Duvet outer cover made with Fairtrade Cotton

Ask for our products made with Fairtrade Cotton!

Sports shoe textile components
made of Fairtrade Cotton

We dye and knit Fairtrade Cotton.

Fairtrade jeans

We are Fairtrade certified

Fairtrade product

Company X is Fairtrade certified

Fairtrade towels

Company X is a Fairtrade manufacturer

All our t-shirts are made with Fairtrade Cotton.

FAIRTRADE Cotton Mark Guidelines
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STATEMENTS AND CLAIMS
FOR PACKAGING
AND PROMOTIONAL
MATERIALS

THE FAIRTRADE STATEMENT
The Fairtrade Statement specifies Fairtrade certified cotton
content in products. The Statement, including the relevant
Fairtrade website, is compulsory on pack, and for most
promotional uses. The Fairtrade Statement on packaging
must be printed in at least one language: the first sentence
is compulsory (short version), while the second sentence is
optional (preferred version).
The Fairtrade Statement is a separate feature, it does not
replace a composition declaration, and must not be mixed
with it.
Note: In the European Union, statements must be in
the official language(s) of the member state in which the
product is sold (unless national legislation states otherwise).
Legislation applies for other regions.

Fairtrade website

The Fairtrade website is part of the Fairtrade Statement
and provides additional information to consumers about
Fairtrade.

COMPULSORY STATEMENTS

OPTIONAL STATEMENTS

Short version

On purchasing

Preferred version

Support to community

All of the cotton is Fairtrade certified and sourced
from Fairtrade producers.
Visit www.info.fairtrade.net

All of the cotton is Fairtrade certified and sourced
from Fairtrade producers. Fairtrade means fairer
trading conditions and opportunities for cotton
producers in developing countries to invest in their
businesses and communities for a sustainable future.
Visit www.info.fairtrade.net
Note: The short version is compulsory. The second
sentence of the preferred version is optional and can
be placed elsewhere on the packaging.

Buying Fairtrade certified cotton enables the
producers that grow it to have fair prices and decent
working conditions.

A proportion of the purchasing price of Fairtrade
certified cotton is invested by producers in social,
environmental and economic development projects.

Sustainability

There are strict Fairtrade certification standards
designed to improve local sustainability and protect
the environment where Fairtrade Cotton is grown.

The www.info.fairtrade.net address must be used for
international sales; when a product is sold exclusively in a
country with a National Fairtrade Organization (NFO), the
national website may be used.

Developing original copy

These Statements can also be taken as guidance to
develop copy in the company’s own voice. However, any
copy must have written approval from the relevant NFO or
Fairtrade International and all claims must be substantiated.
See contact details on last page.

© Fairtrade International 2015
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ARTWORK CHECKLIST

ARTWORK APPROVAL
Written approval for the use of the
FAIRTRADE Cotton Mark on packaging
or promotional materials must be received
from your National Fairtrade Organization
(NFO) or Fairtrade International artwork
team prior to printing or public distribution.

The FAIRTRADE Cotton Mark and Fairtrade Statement must always appear as
independent and not be confused with a brand name or brand logo. Page 13

Double-check artwork before submitting to
keep resubmissions to a minimum as errors
will delay the approval process.

The full colour version of the FAIRTRADE Cotton Mark is recommended. Page 6

Applying these guidelines

These guidelines can be applied to most
types of packaging and promotional
materials but they do not cover everything.
If clarification is required on any of these
points, or for further advice, go to the last
page of these guidelines for contact details.

The FAIRTRADE Cotton Mark is to be less prominent than the brand and positioned
away from it. Page 13

The FAIRTRADE Cotton Mark must be used at a size in proportion to the dimensions
of the materials and the other elements on them, with the wordmark always legible.
And remember: never alter the FAIRTRADE Cotton Mark. Page 5
The FAIRTRADE Cotton Mark must only refer to the Fairtrade Cotton content in a
finished product and not to the whole of it. Statements and claims must also only refer
to the Fairtrade Cotton content, not to finished products, companies or organizations.
Page 3
The Fairtrade Statement must always be used on product packaging, online shop
pages and printed/online catalogues. It’s strongly recommended to use it in retail
shop POS. Page 21
Promotional items must have the sentence “Made with Fairtrade Cotton” somewhere
in the proximity of the Cotton Mark. Page 24
For artwork approval, first contact your local Fairtrade National Organization (NFOs
listed at www.info.fairtrade.net) or Fairtrade International at artwork@fairtrade.net
Some NFOs may require a reference code to be applied to the label; physical samples
may be required by some NFOs for approval.

© Fairtrade International 2015
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PACKAGING GUIDELINES

PART THREE
PROMOTIONAL MATERIALS
This section covers use of the
FAIRTRADE Cotton Mark when
used to promote finished products
made with Fairtrade Cotton.

22

PROMOTIONAL
MATERIALS
OVERVIEW

This section applies to promoting Fairtrade
licensed products. The FAIRTRADE Cotton
Mark may be used by companies and
brands for POS promotion in-store or in
online shops (including online or printed
catalogues) of finished, licensed products
made with Fairtrade Cotton.

Company or brand mark

Communications guidance

Product title

Any communication must only be in
relation to the Fairtrade Cotton content in
the finished, licensed products, not about
companies, brands, product ranges or the
products themselves.

Product title

Compulsory elements

All POS and online materials using the
Cotton Mark must include a brand or
company name and the product title. The
sentence “Made with Fairtrade Cotton”
must be somewhere on the material, close
to the Cotton Mark.
Note: The Fairtrade Statement including
the URL are optional; the URL may be used
without the Statement.

Offer combined with the Fairtrade
Cotton Program
The POS retail offer of a company also
participating in the Fairtrade Cotton
Program must be clearly identified and
separate from the products labelled with
the FAIRTRADE Cotton Mark. Contact
your local NFO for details, see last page for
contact information.

© Fairtrade International 2015

The cotton in our
new product range
is Fairtrade certified

Made with Fairtrade Cotton.
FAIRTRADE Cotton Mark

Company headline

Promotional statement

All of the cotton is Fairtrade certified
and sourced from Fairtrade producers.
Visit www.info.fairtrade.net

Fairtrade Statement with URL

Example for POS materials: store banner

FAIRTRADE Cotton Mark Guidelines
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PROMOTIONAL
MATERIALS
POINT OF SALE (POS)

PLACEMENT
In-store promotional materials may be
placed close to the licensed products, but
also behind the till, in other store distribution
areas, or in shop windows. All POS materials
placed away from products must clearly
direct consumers to the area where
products carrying the Cotton Mark are on
offer.

Made with
Fairtrade Cotton.
Visit www.info.fairtrade.net

POS in company store

The brand name does not need to be
added to the POS materials when the
company name is also the brand name.
There must be no implication that more is
made with Fairtrade Cotton than in actual
fact and the rest of these guidelines are to
be followed.

POS in company or brand store

POS in concession

POS materials may only be located in the
concession area of the store. The company
or brand owner must ensure that the POS
materials are placed in the correct area
close to the products, range or collection
carrying the Cotton Mark.

Made with Fairtrade Cotton.
Visit www.info.fairtrade.net

POS in concessions store
© Fairtrade International 2015
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PROMOTIONAL
MATERIALS
WEB PAGES AND
ONLINE SHOPS

POS online

On web pages and online shops, the
FAIRTRADE Cotton Mark must be placed
on product pages or next to the relevant
products in a mixed content page. A call to
action and a link to the relevant pages must
be added when placed in other pages.
Web badges are allowed in lateral and footer
permanent bars, provided it’s not implied that
more items are made with Fairtrade Cotton
than in reality or that the Mark endorses or
accredits a company or brand identity. On
web pages, a link to info.fairtrade.net must
always be embedded into the Cotton Mark
graphic, or written as link text.

Company or brand mark

BRAND
Product title

Headline

Lorem ipsum | Dolor sit igitur | Abrivas opet sed

Product title
The cotton in
our XX range is
Fairtrade certified.

Products made with
Fairtrade Cotton

All of the cotton is
Fairtrade certified
and sourced from
Fairtrade producers.
Visit www.info.fairtrade.net

Compulsory elements

On a product page, the Fairtrade Statement
must be included next to the Mark.

Online offer combined with the
Fairtrade Cotton Program

Online offers of companies participating
in the Fairtrade Cotton Program must be
clearly identified and separate from the
products labelled with the FAIRTRADE
Cotton Mark. Contact your local NFO for
details, see last page for contact information.

Moving image

On moving image advertisements (e.g.
TV, film, screen) the “Made with Fairtrade
Cotton” strapline is not required, providing
the relationship to Fairtrade is clear.
However, its use is strongly recommended.
© Fairtrade International 2015

FAIRTRADE
Cotton Mark

Fairtrade
Statement

Online-shop product page

Note: The Mark should not be
placed in the bottom right corner
of an online page or screen, which
could suggest the advertiser is
Fairtrade.

FAIRTRADE Cotton Mark Guidelines
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PROMOTIONAL
MATERIALS
NOT IN-STORE

The FAIRTRADE Cotton Mark may also be
used off-product by companies or brands
to promote their licensed products carrying
the Cotton Mark in all forms of PR and
advertising or catalogues.
Company or brand mark

Corporate design materials such as
letterheads, business cards, email
signatures, etc. are not included.

Communications guidance

As with POS materials, any communication
must be in relation to the Fairtrade Cotton
content in finished, licensed products, not
about companies, brands, product ranges
or products themselves.

Our product range
XXX is made with
Fairtrade Cotton.

Company headline

Compulsory and recommended
elements
For advertisement, catalogues, PR, the
Fairtrade Statement including URL are
compulsory in printed or digital formats.
Optional statements may also be used,
see page 21.

All of the cotton is Fairtrade certified and sourced from
Fairtrade producers.

Please refer to page 19 to view acceptable
product naming, claims, and statements on
promotional materials and packaging.

Corporate literature

If companies use the FAIRTRADE Cotton
Mark in annual reports, press packs or
CSR reports, only the Cotton Mark and
Fairtrade Statement, next to each other, are
compulsory. The use of the URL is optional.

© Fairtrade International 2015

FAIRTRADE Cotton Mark

Fairtrade means fairer trading conditions and opportunities
for cotton producers in developing countries to invest in
their businesses and communities for a sustainable future.
Visit www.info.fairtrade.net

Fairtrade Statement with URL

Example for off-product consumer
communications: brand advert

FAIRTRADE Cotton Mark Guidelines

26

PACKAGING GUIDELINES

PART FOUR
ESSENTIAL INFORMATION
This section includes a disclaimer,
a Fairtrade glossary and
contact points.
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ESSENTIAL INFORMATION
ARTWORK APPROVAL

ARTWORK APPROVAL

Fairtrade International has licensed the FAIRTRADE Cotton
Mark to the National Fairtrade Organizations (NFOs) so
that they are able to issue it to Licensees in their country or
region for use on Fairtrade certified products. If the artwork
is created in line with these guidelines, it will be acceptable in
all destination markets for cross-border sales.
All artwork must be approved in writing by the NFO or
Fairtrade International artwork teams prior to printing or
publication.
All packaging and promotional material artwork applications
should be sent to the relevant NFO to artwork@fairtrade.net.
Please check that artwork complies with these guidelines;
take also into consideration that incomplete information on
artwork applications will result in a delay.

PROCESS AND TIMINGS

The artwork teams at the NFOs or Fairtrade International will
endeavour to respond quickly; aiming to respond within one
week from receipt of initial artwork, and then to complete
the approval process within three weeks of the artwork’s
first submission. This response rate depends on the artwork
complying with these guidelines, on the full availability of
the artwork team and the operator being certified. It is good
practice to allow sufficient time for the artwork approval
process, especially if a deadline is known.
The artwork team at the NFO or Fairtrade International will
make every effort to approve artwork submissions that meet
the instructions outlined in these guidelines. Care given to
accuracy of artwork production means that the approval
process is more straightforward.

LICENSEE’S RESPONSIBILITIES

It is the Licensee’s responsibility to ensure that artwork is
compliant with:
• These guidelines
• Fairtrade Standards
• The Fairtrade certified products detailed in the Product
Schedule in the licensing contract
• Licensees must also ensure that product applications
are submitted before or at the same time as artwork.
Artwork must comply with relevant labelling regulations
in the destination market.

be substantiated. The Licensee may be asked to provide
evidence to support any claim made which is linked to the
Cotton Mark and/or the Fairtrade system. Fairtrade International and NFOs reserve the right to refuse use of the Mark
until the claim is substantiated, corrected or withdrawn.
The Licensee must make certain that both the product and
the artwork are approved prior to publication or printing or
public distribution of any product, packaging or promotional
materials that display the FAIRTRADE Cotton Mark.
The Licensee must also ensure that any third parties,
including design agencies, retailers or other companies
who create artwork, comply with these guidelines.

TRANSITION PERIOD

Fairtrade International may issue amendments to the
guidelines or new guidelines at any time, including changes
to the logo. From the issue date of new guidelines,
Licensees have a 12 month period to comply on new bulk
packaging and printed promotional material.
Electronic, digital promotional materials must comply with
new guidelines within 3 months.
An extension can be requested from the NFO or Fairtrade
International in special circumstances. However, the
Licensee will be allowed to use remaining packaging already
approved and produced for the length of the transition
period or until the supply runs out, whichever happens first.

Fairtrade related claims on packaging must be able to

© Fairtrade International 2015
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ESSENTIAL INFORMATION
DISCLAIMER

DISCLAIMER

Fairtrade International licenses the use of the FAIRTRADE
Cotton Mark to companies that purchase cotton in
accordance with international Fairtrade Standards.
The right to apply the Mark is granted only for certified
products that are listed in the Licensing Agreement and
does not make any statement about the companies or
organizations selling them.
The licensing of a company to use the Cotton Mark by an
NFO or by Fairtrade International is subject to the company
signing and complying with the requirements of the License
Contract. The approved use of the Cotton Mark is not valid
for any product other than the certified product/s that is/are
specified in the License Contract.
The Licensee and/or seller, whose name appears on or is
attached to the product, is solely responsible for the product
labelling, packaging and other information thereon. It is
the Licensee’s and/or seller’s responsibility to ensure that
packaging and labelling comply with all relevant labelling
legislation and standards, and that all claims and statements
relating to Fairtrade and the Fairtrade Premium are accurate,
up-to-date at the time of printing and can be substantiated
if required.

© Fairtrade International 2015

LICENSEE RESPONSIBILITIES

The Licensee is responsible for ensuring the correct use
of the FAIRTRADE Cotton Mark and word Fairtrade on
packaging and promotional materials (point of sale, offproduct consumer and corporate communications) at all
times. Fairtrade International, or the relevant NFO, is not the
seller and does not take responsibility for any other claims
made on packaging or related to the product otherwise, and
makes no warranties whether express or implied (including
without limitation, implied warrant of merchantability) as to
the product sold by the licensee or seller.
Certification means only that, at the time of certification,
the product, its composition and packaging conformed to
the requirements and procedures specified in the Licensing
Agreement and Fairtrade Standards.
The European Union Regulation No 1007/201, called the
Textile Regulation, applies from 8 May 2012 to sales into
every EU country. It is the licensee’s responsibility that this
regulation is applied correctly, also by traders in the supply
chain. Legislation for other regions also applies and the
licensee is also responsible for applying each accurately.

FAIRTRADE Cotton Mark Guidelines

29

ESSENTIAL INFORMATION
PROTECTING THE MARK

PROTECTING THE MARK

The FAIRTRADE Cotton Mark is the exclusive property of
Fairtrade International. Fairtrade actively monitors the use
of the Cotton Mark on bulk packaging, retail packaging
and promotional materials in the marketplace and will take
appropriate action to protect its integrity.
Licensees are encouraged to notify Fairtrade International
where any suspected misuse is identified. You may contact
the relevant NFO or go to http://www.fairtrade.net/reportingmisuse.html

MISUSE

In the event of misuse of the Cotton Mark by a registered
Licensee, the complaint and misuse will be processed
through the Fairtrade’s complaints procedure and, as a
minimum, the following procedure will be implemented:

COPYRIGHT

All information within the FAIRTRADE Cotton Mark
Guidelines is the copyright of Fairtrade International.
Reproduction in whole or in part of any content of these
guidelines is allowed only with the written permission of
Fairtrade International’s Brand Manager or Head of Brand.

• The report of the misuse will be logged in the
appropriate register of complaints or misuse
• The company or organization misusing the Cotton Mark
will be contacted in writing and/or by telephone and the
complaint investigated
• Where appropriate, corrective action will be required
within a time limit. The time frame will be dependent
upon the medium in which the violation appeared and
the severity of the violation or misuse
• Follow-up action will be conducted to ensure the
misuse has been corrected
Failure by the Licensee to take required action may result in
the suspension or termination of a Licensee’s license and/or
legal action. In the event of the Cotton Mark being misused
by a third party, the infringement will also be processed
through the complaints procedure and the organization
notified that the product/s must be withdrawn from sale or
the promotional materials from circulation and/or its website
with immediate effect.
Fairtrade International reserves the right to take legal action
against any party that reproduces, copies or associates
with the FAIRTRADE Cotton Mark in any form whatsoever,
without prior authorisation.

© Fairtrade International 2015
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GLOSSARY

Certification contract: the agreement signed
between FLOCERT and an operator which regulates the
conditions for trading Fairtrade products and complying with
the Fairtrade Standards.
Composite product: a multi-ingredient product

which complies with the valid Composite Product Policy or
Standard.

Cross border sales: selling products into multiple
international markets.

Fairtrade International: the international

Organization comprising National Fairtrade Organizations
and Producer Networks in consumer and producer
countries. Fairtrade International is responsible for
determining strategic direction and developing Fairtrade
Standards. Fairtrade International owns and licenses the
FAIRTRADE Cotton Mark.

FAIRTRADE Cotton Mark: graphic used on products

made with Fairtrade Cotton that meet Fairtrade Standards
as deﬁned by Fairtrade International. The FAIRTRADE Mark
is a registered trademark owned and licensed by Fairtrade
International and an independent product certification label.

Fairtrade Marketing Organization: FMO,

Fairtrade Organizations without licensing operations,
responsible for promoting Fairtrade in their countries.

Ingredients or components: all raw materials and

constituent parts of the finished product as offered for sale
by the Licensee.

© Fairtrade International 2015

Fairtrade Statement: used with the FAIRTRADE

Cotton Mark, the Fairtrade Statement concisely expresses
the meaning of the Mark on products.

Licence Contract: the agreement between a National
Fairtrade Organization or Fairtrade International and a
Licensee which includes setting out the conditions for using
the FAIRTRADE Cotton Mark on end-products destined for
retail.

each Licensee by some NFOs.

Organic: certified as meeting the organic standards
of a recognised organization or body.
Operator: Fairtrade certified producers and traders of

Fairtrade products or those made with Fairtrade products.

Optional Statement: additional statements

Licensed product: certified, end-products made with
Fairtrade Cotton that are included in a brand or company’s
Licence Contract with Fairtrade.

Out-of-home products: food or drink consumed on

Licensee: a commercial entity that has signed a Licence

of the product and includes all containers, wrappers, labels
and transit packaging that carry the FAIRTRADE Cotton
Mark.

Contract and is therefore licensed to apply the FAIRTRADE
Cotton Mark on retail end-products in the terms covered by
the contract.

May: optional that an instruction in these guidelines is

adhered to.

Must: compulsory that an instruction in these guidelines is
adhered to.

National Fairtrade Organization: the NFO is

responsible for licensing, marketing, business development
and awareness raising in a defined geographical area. The
NFO has the right to sub-license the FAIRTRADE Cotton
Mark
to companies and third parties in its area.

the move or away from the home environment.

Packaging: all materials normally supplied as part

Physical traceability: compulsory for Fairtrade

Cotton. This means that Fairtrade Cotton can be physically
separated from non-Fairtrade Cotton at all stages of the
supply chain.

Products/product schedule: any or all of the
Licensee’s products detailed in the License Contract.
Should: strongly recommended that an instruction in these
guidelines is adhered to.

NFO reference code: Fairtrade reference code given to

FAIRTRADE Cotton Mark Guidelines
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ESSENTIAL INFORMATION
FAIRTRADE GLOSSARY

FAIRTRADE TERMS

ARTWORK TERMS

The following words must be written as follows at all times:

Artwork: electronic file, normally in PDF format, as a two
dimensional image, with full measurements, cutter, seal and
fold guidelines

It is important that all text and imagery that refers to or is
associated with the Fairtrade certification system and/or the
FAIRTRADE Cotton Mark is accurate.

FAIRTRADE Cotton Mark: uppercase for
FAIRTRADE, capital C for Cotton, capital M for Mark

CMYK: 4 colour print process

‘Fairtrade’ in relation to the Fairtrade certification system:
one word (not two) with a capital F

Certification Mark supplied by Fairtrade for professional
printing

Fairtrade Standards: capital F for Fairtrade, capital S

Pantone Matching System™: PMS, the

for Standards

Fairtrade Premium: capital F for Fairtrade, capital P
for Premium

EPS/Illustrator EPS: vector file of the FAIRTRADE

international system used by the printing industry to classify
specific colours

PDF: Portable Document Format, the preferred format for
submitted artwork

Fairtrade labelling: capital F for Fairtrade, lower case

l for labelling

© Fairtrade International 2015
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TRADEMARK

ARTWORK APPROVAL

The FAIRTRADE Cotton Mark is a
trademark owned and licensed by Fairtrade
International. The FAIRTRADE Cotton
Mark must not be copied, reproduced
or otherwise used without receiving
prior written permission from Fairtrade
International or its designated sublicensing
bodies, the National Fairtrade Organizations.

For countries with a National Fairtrade
Organization (NFO):
Find the NFO’s contact details at:
www.info.fairtrade.net

For countries without a National Fairtrade
Organization (NFO):
Contact Fairtrade International by email:
artwork@fairtrade.net

© Fairtrade International 2016

CONTACT DETAILS

CREDIT

Fairtrade International

Design

Bonner Talweg 177
53129 Bonn
Germany
Tel +49 (0) 228 949 23 230
Fax +49 (0) 228 242 1713
www.fairtrade.net

Britta Frühling / www.fruhling.co.uk

Photographer
Sean Hawkey

National Fairtrade Organizations
The NFO’s contact details can be found at:
www.info.fairtrade.net
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